[image: image1.jpg]Sreenidhi Institute of Science and Tm:hnnlngy

AUTONOMOUS






Sreenidhi Institute of Science and Technology

(An Autonomous Institution)
Code No:8ZC24




                 
      Date: 02- January-2025 (AN)
B.Tech III-Year II-Semester External Examination, January 2025 (Supplementary)
PRODUCT AND SERVICES OE-III  (CS)
Time:
 3 Hours







                    Max.Marks:70


 
Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

Bloom's Cognitive Levels of Learning (BCLL)

	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6








Part - A 




Max.Marks:20
Answer all QUESTIONS

	
	
	BCLL
	CO(s)
	Marks

	1
	Define “Product”.
	L1
	CO1
	[2M]

	2
	Define “Product Innovation”.
	L1
	CO2
	[2M]

	3
	What is product launch?
	L2
	CO3
	[2M]

	4
	Define “Service”. Give any two examples.
	L1
	CO4
	[2M]

	5
	What is service design?
	L2
	CO5
	[2M]

	6
	What is SERVQUAL scale?
	L2
	CO6
	[2M]

	7
	What is Product Pruning?
	L2
	CO1
	[2M]

	8
	Write a note promotion planning.
	L1
	CO3
	[2M]

	9
	List out elements of service quality.
	L1
	CO5
	[2M]

	10
	What is “Product Testing”?
	L1
	CO6
	[2M]








Part – B 




Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	
	 
	
	BCLL
	CO(s)
	Marks

	11.
	a)
	Explain types of product classification. Give suitable examples.
	L2
	CO1
	[5M]

	
	b)
	What is product market fit analysis? 
	L2
	CO1
	[5M]

	
	
	
	
	
	

	12.
	a)
	Explain in detail the process of New Product Development.
	L2
	CO2
	[5M]

	
	b)
	What is new idea generation? Discuss on various sources of new idea generation.
	L2
	CO2
	[5M]

	
	
	
	
	
	

	13.
	a)
	Define “Cost Analysis”. What are the steps taken to fix the final price of a product?
	L2
	CO3
	[5M]

	
	b)
	What is Digital Marketing? What are methods of digital marketing?
	L2
	CO3
	[5M]

	
	
	
	
	
	

	14.
	a)
	Elaborate on different levels of service. 
	L2
	CO4
	[5M]

	
	b)
	Discuss about 7 P’s of marketing services. Give relevant examples.
	L2
	CO4
	[5M]

	
	
	
	
	
	

	15.
	a)
	What are the attributes of a good design? Explain in detail.
	
	CO5
	[5M]

	
	b)
	What are the methods of distribution of services?
	L2
	CO5
	[5M]

	
	
	
	
	
	

	16.
	a)
	Discuss about “Gap Analysis” in service quality.
	L2
	CO6
	[5M]

	
	b)
	Explain challenges and problems faced in airline/ airways services.
	L6
	CO6
	[5M]

	
	
	
	
	
	

	17.
	a)
	Explain in detail about product mix. Give suitable examples.
	L6
	CO1
	[4M]

	
	b)
	Explain “Break Even Analysis”.
	
	CO2
	[3M]

	
	c)
	Define “Retailing”. Explain different types of retailing.
	L2
	CO3
	[3M]

	
	
	
	
	
	

	18.
	a)
	Differentiate between services and physical products.
	L4
	CO4
	[4M]

	
	b)
	Explain the significance of intermediaries in services.
	L3
	CO5
	[3M]

	
	c)
	Suggest any three quality service measures in digital financial services in India.
	L6
	CO6
	[3M]
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